


There has been exponential growth in the popularity and in�uence of
“Nerd” culture in recent years – a culture de�ned by its passionate pursuit

of unique interests in Geekdom, the Arts, and Academia.

Representations of that culture often exclude the Black experience,
the Black stories, and the Black Storytellers.

We, as Black Nerds, or “Blerds,” are trying to change that.

BLERDFEST!, the Gulf Coast’s �rst & only Black Nerd Festival, is about
representation, education, and inclusion. It is for us, by us, about us.

We will be returning Saturday, May 18, 2024, 11 am - 6 pm
McDonogh 35 College Preparatory High School

4000 Cadillac St, NOL A, 70122

BLERDFEST!?
WHAT IS



We had our �rst event in 2019, fueled by the idea that in a city known worldwide
for its epic festivals, Blerds shouldn’t have to hop on a plane and spend their money 

elsewhere to celebrate their own culture. COVID deferred our ’20 -’22 dreams,
but we re-emerged from that unexpected hiatus in 2023 with a renewed focus

on helping to facilitate the growth of this energetically unique community.

We are dedicated to creating a safe space for all POC to geek out about 
Nerd culture, to promoting the pursuit of STEAM (Science, Technology, Engineering, 

Arts and Math) to our community’s youth, to showcasing Black professionals in
Blerdy �elds, and to creating events that entertain, educate, encourage,

and enrich all members of our community.

We are to many Cons what            is to   .

MISSIONOUR

10% OF PROCEEDS GO TO:IN PARTNERSHIP WITH:









L E M O N A D E

GUESTSOUR

Our Invited Guests for 2024 include Academics, Actors, Artists, Cosplayers, 
Filmmakers, Musicians, Writers and other POC Creatives, with a particular focus on 
the Entertainment Industry. The following is a sampling of projects on which they’ve worked:



& ADVERTISING

SOCIAL MEDIA

We have a combined social media following of approximately 3,000,
from which we’ve garnered thousands of likes and shares;

we also promote on those platforms:

When combined with the followings of our Guests, Partners, and Af�liates, 
our social media reach is well into the hundreds of thousands.

Additionally, we initiated an iHeartRadio advertising campaign
three weeks prior to the event on our demographic’s most popular local station:



PRESSOUR
COVERAGE

PRESS

We have received coverage from the following TV, radio, print, and online 
news outlets, which have a combined audience in the millions:

VIEWERSHIP:
54,400/NIGHTL ISTENERS:

100,000/WEEK

PRINT: 60,000/MONTH
ONLINE: 291,666/MONTH

PRINT: 77,565/WEEK
ONLINE: 3.8M/MONTH

CIRCULATION:
98,000/WEEK

CIRCULATION:
36,000/WEEKIG FOLLOWERS: 20,600

TV: 50,000/NIGHT
ONLINE: 1.4M/MONTH

LISTENERS:
40,000/WEEK



https://www.youtube.com/watch?v=NGXPKQkaByw
https://www.youtube.com/watch?v=L6Jks-5oabw
https://www.youtube.com/watch?v=aKYpgtcEEp8
https://www.youtube.com/watch?v=Hbg9dliRU3A


DEMOGRAPHICS

ATTENDEE

Black/Black+: 95%
White: 3%
Arab/M. Eastern: 1%
LatinX: 1%

RACE/
ETHNICITY
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Female: 51% 
Male: 47%
Non-binary/Other: 2% 

GENDER
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<$20K: 23%
$20K-$29%: 6%
$30K-$39K: 8%
$40K-$49K: 19%
$50K-$59K: 8%
$60K-$69K: 9%
$70K+: 28%

ANNUAL 
HOUSEHOLD 
INCOME
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Out-of-town Attendees
who came to NOLA 
for other reason: 55%
Out-of-town Attendees
who came to NOLA
for the event: 45%

INTENTION
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Some high school: 9%
High school grad: 7%
Some college: 21%
Associates: 5%
Bachelors: 41%
Masters: 16%
Phd+: 9%

EDUCATION
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NOLA: 65%
Near NOLA 
(e.g. Destrehan; Gretna; 
Hammond; Slidell):17%
Other Louisiana (e.g. 
BR; Shreveport):13%
Out of State (e.g. 
FL; TN; NY): 5%

HOME CITY
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0-12: 14%
13-17: 4%
18-24: 14%
25-34: 22%
35-44: 23%
45-54: 14%
55-64: 3%
65+: 6%

AGE
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KEY STATS:

• EDUCATION: Attendees hold BAs at 17.2% higher than the national average; 
MAs at 22.69% higher; and PhDs at a whopping 343.34% higher.

• INCOME: 38% of Attendees have household incomes above NOLA median, 
with the largest percentage at or above $70K.



SUMMARY: Our Attendees are multi-genrational, curious and open-minded, have higher than
average educational and income levels, and are always on the lookout for ways to engage
with the content, content Creators, and communities focused on their passionate interests.

They don’t mind spending money on products and experiences tied to their pop culture favorites. 
Many have traveled as far as Atlanta or Chicago or DC or Detroit or New York City or San Diego 

or San Francisco to attend a Con. They are actively living a culture-obsessed lifestyle.

Successfully connecting with this audience can be challenging for brands
without intimate familiarity with their interests and tastes; our advantage

is that we are members of the community we are trying to serve. 

INCLUSIVITY POLICY: We strive to create a safe space for everyone that comes to the event 
with an open mind and an open heart, regardless of age, race, ethnicity, color, sexual orientation, 

gender identity, religious or spiritual af�liation, mental or physical ability, socioeconomic status,
or educational or vocational background. We make an effort to amplify the most marginalized 

voices within our community. Our Attendees re�ect that diversity and inclusivity.

CHARACTERISTICS

ATTENDEE



LEVELS
SPONSORSHIP

Rather than offer pre-set sponsorship perks, we prefer to discuss your needs, objectives, and budget, 
then come up with a bene�ts package that is right for you in one of two categories:

SPONSOR: $10,000-$50,000+  •  SUPPORTER: Under $10,000

The available bene�ts include:

• Festival Sponsor, e.g. “BLERDFEST! 2024 presented by [YOUR COMPANY]!

• Event Sponsor, e.g. The BLERDFEST! 2024 Video Game Tournament (or Kids’ Corner
or Cosplay Throwdown or Featured Guest, etc.) presented by [YOUR COMPANY]!

• Your logo or content (Sizzle Reels, Trailers, Clips, QR codes, etc.) on our
signage, site, and social media (Facebook; Instagram; X; Tiktok; YouTube)!

• Presence at the event – set up a booth and connect with our Attendees directly!

+ MUCH MORE!



THANK YOU VERY MUCH

FOR YOUR INTEREST!
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